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Thank You to Our 2018 Sponsors!

Gold Sponsors

Contractor Sponsors

Emerald Sponsors

Diamond Sponsors

Ruby Sponsors

Platinum Sponsors

www.yardillumination.com
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H
President’s Message Rick Mandel

Hello all members! With daylight saving officially over 
for the year, our days feel much shorter, and we get into 
the mindset that the year is coming to an end. And as the 
holidays approach, we look back at the year and see all 
the things we have accomplished.

One accomplishment was the CLCA State Convention, 
held here in San Diego. The turnout was great. Lots 
of  folks from all over the state had an opportunity to 
see our incredible city and all the beautiful things it 
has to offer. They had the chance to tour the Leichtag 
Foundation in Encinitas and also the Nimitz Aircraft 
Carrier downtown. As I attended the meetings, I had 
the opportunity to meet a lot of  incredible, dedicated 
professionals in our industry. It was great to see Tom 
Heaviland, Bill Schnetz, Steve Jacobs, and Stacey Sturnot 
– and to reconnect with other people I’ve known for 
many years. A special congratulations goes to Steve 
Jacobs of  Nature Designs Landscaping and Stacey 
Sturnot, branch manager of  Gothic Landscape, for their  
winning projects.

We just finished up our holiday party for 2018 and are in 
the process of  confirming our 2019 Board of  Directors. 

We are still looking at the opportunity to upgrade our 
website. Please contact me if  you would like to be a part 
of  the committee.

As we go into 2019, please consider taking advantage of  
the available sponsorship opportunities for the calendar 
year so we can continue to bring events and educational 
opportunities to our members.

Thank you and enjoy the end of  2018. Have a happy and 
healthy new year.    Thank you, Rick

http://www.briggstree.com


4 November 2018  

http://www.paradisefleet.com
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2018 San Diego Chapter 
Board of Directors

President 
Rick Mandel, Ewing Irrigation

(619) 402-8432 • rmandel@ewingirrigation.com

President-Elect
Willie Valdez, Free Flow Products

(760) 500-9863 • willie@freeflowproducts.com

Secretary
Bronwyn Miller, Eyescapes

(949) 466-1222 • bronwyn@eyescapes.net

Treasurer
Rosalee Clanton, Gothic Landscape

(760) 445-7302 • Rosalee.Clanton@gothiclandscape.com

Associate Member Officer
Melissa Tetzlaff, LCIS, Inc.

(858) 353-4991 • mtetzlaff@lcisinc.com

Vice President Membership
Jesse Cryns, Juniper Landscape Company

(619) 778-1179 • jesse@juniperlandscape.com

Public Relations
Amy Conrad, Conrad Public Relations
(619) 733-6538 • amy@conradpr.com

Vice President Events
Janet Pozzuoli-Valin, Belle Terre Landscapes

(858) 487-8639 • belleterre01@gmail.com

Vice President Legislation/Resource Mgmt.
Rajan Brown, Heaviland Landscape Management

(760) 443-0070 • rbrown@heaviland.net

Education Chair
Michael Derewenko, Jain Irrigation, Inc.

(858) 775-5836 • mderewenko@jainsusa.com

www.clcasandiego.org
(866) 699-2512

The Landscape Data Manual covers 
the technical aspects of a breadth of 
landscape projects - from estimating 
and planning to implementation 
and maintenance. It contains the 
formulas, charts and calculations 
needed to design and complete 
projects to industry standards. This 
book can help estimate material and 
labor costs important for job quotes 
and budgeting time and money. 
From weights and measurements of 

materials to spacing, planting, irrigation and 
building - the necessary and helpful data is all in one place. 

Special thanks to CLCA Insurance Solutions for their 
generous support of the Landscape Data Manual. 

CLCA members who register their Landscape Data 
Manual can earn a $10 rebate*

To quote Ralph Waldo Emerson, “Life is a journey, not 
a destination.” The same can be said for this edition of 
the Landscape Data Manual. The California Landscape 
Contractors Association published the first Landscape 
Data Manual in 1972. In 1999, members of the association 
researched and produced a revised version. Rather than 
wait another 20 years to update this valuable resource, 
the association has committed to a process of continual 
improvement, recognizing that today’s rapid changes in 
green industry technology and best practices warrant 
more frequent updates. By registering your Landscape 
Data Manual, you will be provided with two years worth 
of updates.

*CLCA members who register their Landscape Data 
Manual purchase will receive a $10 Amazon Gift Card. 
Fine print: Allow three to six weeks for processing. 
Purchase must be made from Amazon.com to qualify 
for rebate. More information can be found at http://
clca.org/data-manual/

Landscape Data Manual 
Updated For 2018

http://www.dmcolorexpress.net
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More fresh local food will soon be 
growing in Houston at the Target 
Hunger Willie H. & Gladys R. 
Goffney Community Garden.

As part of Ewing Irrigation & 
Landscape Supply’s and Audubon 
International’s commitment to local 
sustainable solutions and community 
outreach, the organizations have 
partnered with manufacturers, 
Hunter Industries, Landscape 
Products, Corona Tools and 
Houston-area contractor, Warren’s 
Outdoor Living, to install and 
upgrade the irrigation systems in the 
Target Hunger community garden.

Target Hunger serves more than 
11,000 food-insecure people each 
month in Houston and distributes 
more than five million pounds of 
food annually. Some of that food is 
grown in the community garden.

On October 13, 2018, Ewing and 
partners installed drip irrigation in 
more than 100 raised planter beds 
to allow Target Hunger to grow 
even more fresh food to fill the 
local food pantries throughout the 
city. Products used in this project  

included, a Hunter Industries XC 
Hybrid Controller, a battery operated 
irrigation controller because the 
site doesn’t have power capabilities 
throughout the garden, inline emitter 
tubing with check valves as well as 
drip irrigation, wire, and more.

“Food gardens are so vital to a 
healthy, sustainable community. 
What Target Hunger is doing with 
their garden will continue to help 
feed thousands in Houston,” said 
Warren Gorowitz, Vice President of 
Sustainability at Ewing. “Community 
outreach and sustainability are such 
an integral part of who Ewing is as a 
company, that working with Target 
Hunger and our other partners to 
upgrade the irrigation in this garden 
was a perfect fit.”

“We’re very happy to partner with 
Ewing Irrigation & Landscape Supply 
to make this wonderful project 
with Target Hunger a reality,” said 
Christine Kane, Executive Director 
of Audubon International. “It allows 
us to promote the importance of 
integrating sustainability on the 
community scale, and to help this 
wonderful organization carry out its 
mission in a more environmentally 
sensitive manner.”

For more information on this project 
and other Ewing PRIDE Projects, 
contact Ewing (www.ewingirrigation.
com) or Audubon International 
(www.auduboninternational.org).

Sustainability Partners Come Together to Install 
New Irrigation in Target Hunger Community Garden

By Adreana Young, Ewing Irrigation

M

San Diego Chapter Member Milestones
Congratulations to the following companies for reaching membership milestones this month.

24 Year Member
Southwest Boulder & Stone

21 Year Member
H.A. Casillas Landscape

20 Year Members
Agri Service

M. C. Land Construction 

19 Year Member
Aztec Landscaping

18 Year Members
Summit Services

Rudgers Landscape 
Construction & Maintenance

12 Year Member
Bobcat, Inc.

11 Year Member
Mark Schroeder Co., Inc.

8 Year Member
Shasta Landscaping

6 Year Member
Soil Retention Products

1 Year Member
Jain Irrigation
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https://www.cuyamaca.edu/future-students/default.aspx
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http://www.lcisinc.com
http://www.lcisinc.com
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TTreeTown USA has been awarded a 
patent for a new variety of Japanese 
Blueberry, ‘Morning Sun’ PP 
#29,266, that features a strikingly 
vibrant red-orange flush while 
reaching heights up to 40 feet as a 
luxurious shade tree or kept smaller 
as a sheared and shaped accent plant.

This newest cultivar of Elaeocarpus 
decipiens, often called a Japanese 
Blueberry Tree, was selectively 
chosen for its distinctive attributes 
as a fast, dense grower. The 
enhanced dense foliage can easily 
be maintained to a conical shape 
for a formal presentation or to 
provide outstanding screening. This 
combination makes it a perfect choice 
as an ornamental evergreen accent 
tree within the zone 8-10 landscape. 

At maturity, random leaves will 
turn vibrant red once again during  
leaf transition in the fall. Once 

established, it’s a very hardy and  
drought-tolerant tree. It makes 
an excellent street tree, but is also  
suitable for lawn or park tree  

planting. ‘Morning Sun’ grows well 
in full sun or partial shade and 
prefers well-drained soil and regular 
water until established.

“TreeTown USA offers landscape 
professionals and garden retailers 
regionally appropriate plants that 
are unique, patented, and exclusive 
for both residential and commercial 
uses,” explained Ron Ciaccio, 
company director of sales for the 
Southeast region. “Our regionally-
focused introductions represent 
breakthroughs in plant breeding and, 
as such, reflect our commitment to 
increase our internal investment in 
new plant varieties while allowing 
designers and architects to create 
signature designs.”

Learn more about TreeTown 
USA and Village Nurseries at 
www.treetownusa.com and www.
villagenurseries.com.

TreeTown USA Awarded Patent for New ‘Morning Sun’ 
Variety of Japanese Blueberry Tree

http://www.lcisinc.com
http://www.lcisinc.com
http://www.gropower.com
http://www.sod.com
http://www.villagenurseries.com
http://www.lcisinc.com
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In response to the labor crisis impacting the green 
industry, Horizon Distributors is launching a new 
program focused on labor-saving products developed 
to help landscape professionals reduce their dependence 
on manual labor and reduce labor costs.

According to Mary Martinez, Director of  Marketing 
for Horizon, the purpose of  the campaign is to raise 
awareness for products that, while not new, have not 
yet been fully embraced by the landscape industry. “We 
hear over and over from our customers that they have 
been hamstringed by the current labor environment,” 
explains Martinez.  “Our intent was to identify solutions 
and help green industry professionals use the tools 
available to help fight the labor shortage.”

Products in the campaign include everything from wide 
deck mowers to WiFi controllers, and services like 
Horizon’s 24/7 online ordering platform, created to 
reduce the amount of  time landscapers spend picking 
up supplies every day. Each campaign steps through 
time savings, cost savings, and results.  

The campaign will be launching across several digital 
platforms including Facebook, LinkedIn, YouTube 
and their website horizononline.com. Horizon plans to 
continue to add to the campaign by featuring marketing 
materials to help landscapers sell some of  these products to  
their clients.

To learn more about the campaign, 
visit http://info.horizononline.
com/acton/media/33025/
labor-saving-solutions-from-
horizon 

Horizon Launches Series on 
Labor-Saving Products

• Focuses on easy solutions to relieve labor pain.

Support Our Advertisers! Call Them First!

I

http://www.agriserviceinc.com
http://www.westcoastturf.com
http://www.insureclca.com
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YYou managed to translate your 
business idea into reality, but are 
you ensuring your business grows 
successfully? To do so, you need to 
keep track of the relevant metrics to 
gauge your business’ success. Let’s 
take a look at the three commonly 
used ways for measuring success in 
business over time.

1. Owner Satisfaction
As the owner of the business, if you are not satisfied 
by your business, it means that it is lacking somewhere, 
which can have a negative role on its success. If the 
owner is not happy, are the customers not happy as 
well? That is actually possible; it won’t take long for your 
unhappiness to affect your employees and customers. 
Identify the problem, find solutions, think outside the 
box, implement the strategy, and make a comeback. 

2. Customer Satisfaction
Customer satisfaction will give you your answer more 
effectively as to whether your business is proving to be 
successful. The more customers your business can satisfy, 
the more successful your business will turn out to be. 
Customers do not want any compromises – they want 
the best price and services, which they can remember for 

a very long time. Give them all of that 
and more and they will become loyal. 
Remember, negative feedback can 
have its affects on other customers, 
it is not possible to satisfy everyone 
at once, but it does not mean you 
should not try.

3. Growing Customer Base = More Profit
Is your business making money? Profit is that amount 
you make as the owner after deducting taxes, bills, pay 
checks, etc. If you are making more profit than you were 
earlier, that means that sales have increased and your 
customer base is expanding.

3 Commonly Used Ways for Measuring Success in Business
By Brad Sugars, ActionCOACH

http://www.horizononline.com
http://www.agsod.com
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25+ Year CLCA San Diego Chapter Members
Thanks to the following Chapter Members for their continued support for over 25 years.

American Sod Farms
Aristocrat Landscape Maint.

Brightview Landscape Services
Cuyamaca College
Daniels Landscape
Ewing Irrigation

Futaba Landscape
Gothic Landscape

Green Horizons Ldscp. & Maint.
Heaviland Enterprises
Holmes Landscape Co.

Horizon

Hunter Industries/FX Luminaire
HydroPlant Hydroseeding 

Hydrosprout
J.M.D. Landscape

Kellogg Garden Products
KRC Rock

LaBahn’s Landscaping
Landscape Contractors Ins. Serv.

Lanskers Landscape Design
Milfeld’s Nursery

Olson Irrigation Systems

Parsons Designscapes
SiteOne Landscape Supply

Southland Sod Farms
Steven Smith Landscape

Sunlite Landscape
Takendo Arii

Terracare Associates
The Toro Company
Van Slyke Landscape

Village Nurseries
Western Tree Service

CLCA San Diego Chapter Life Members
Thank you to the following Life Members for their continued support of the association.

Jerrie Beard
Steve George

Stephen Jacobs
Alfred Lehmann

John Mohns
Randy Newhard

Kim Rusing
William Schnetz

Mark Schroeder
Gary Weems
Keith Wilhite
Glenn Wilhite

http://www.evergreennursery.com

